MCE-231 Mass Media in Pakistan (3 credit hours)

Course Description

1. This course charts the evolution of mass media industries in Pakistan with a
comprehensive look at important events, personalities, and institutions from pre-
partition era to the present day. The course is designed to familiarize students
with the role of mass media in Pakistan, the history of the press, the
contemporary practices of local mass media professions, and future trends and
challenges in the mass communication fields. The course uses a framework
based on continuity and change to interpret and explain the current Pakistani
mass media landscape. The course also prepares students to keep up with
current affairs and developments in the areas of journalism, advertising, film, and
broadcasting in the country.

Course Objectives and Learning Outcomes

2. After completion of the course, students will be able to:
a. Articulate the role of the pre-partiion Muslim press in the
independence movement
b. Understand the nature of the relationship between the Pakistani state
and the news media
c. Understand the evolution of controls of information on mass media in
the country and learn about news media regulation strategies
d. Analyse the current mass media landscape in the country
e. Assess and critique professional practices of mass media industries
f. Critically examine the modern developments in mass media industries
3. Contents
a. Historical background
Development of press in Pakistan
State-press relations through democracy and dictatorship
Privatization and liberalization of broadcast media

Regulatory regimes for mass media
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History of advertising and contemporary trends

History of film and contemporary trends
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Radio and FM broadcasting

Growth of the public relations industry
J. Effects of the Internet and technology on Pakistani mass media



k. Existing and emerging challenges and issues for Pakistani mass media

|. Potential trends for the future
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